BAIBU LISANSUSTU EGITiM ENSTIiTUSU
ILETiSiM BiLIMLERi ANABILiM DALI
(Iletisim Bilimleri Disiplinlerarasi Doktora Programi)

DERS KODU DERS ADI VE iCERIiGi TIU| K AKTS
Halkla iliskiler Kuramlari ve Yéntemleri 310 3 6
fcerik Bu dersin amact, teori ve teori olusturmanin nasil yapildigini anlatarak, halkla iliskiler ile ilgili olan
¢ temel teori ve yaklagimlar konusunda dgrencilere bilgi vermektir.
Public Relations Theory and Methods 3|0 3 6
To teach doctoral students theoretical formation within a social scientific approach to public relations,
Content building of a theory, types of theory, comparisions of theories and to discuss public relations theories
and approaches that are focused in three parts.
Kamuoyu Arastirmalari ve Algi 310 3 6
_ Kamuoyu arastirmalarinin tarihsel siireci, kamuoyu arastirmalarinin kuramsal temelleri, komuoyu
Igerik aragtirmalarin okur-yazarligi, kamuoyu arastirmasi siiregleri ve kamooyu arastirmalarinin alg
tizerindeki etkileri.
Public Opinion Researchs and Perception 310 3 6
Content Historical process of opinion polls, theoretical foundations of opinion polls, literacy of opinion polls,
public opinion poll processes and the effects of opinion polls on perception.
Gazetecilikte Yeni Yaklasimlar 310 3 6
fcerik Yeni medyada gazetecilik, infografik habercilik, SEO haberciligi, metaverse ortaminda gazetecilik,
¢ diger ortamlar.
New Approaches in Journalism 310] 3 6
The concept of globalization is discussed and the effect of the media in this process is discussed. The
Content impact of traditional and new media in globalization is evaluated separately for all media. New
concepts emerging in the media with globalization are discussed.
Medyada Haber Coziimlemeleri 310 3 6
Medya dolaymmuyla diisiince ve ideolojilerin nasil gériiniirliik ve islerlik kazandiginin incelenmesi bu
fcerik dersin temel amacidir. Habere konu olan olaylarin farkli nitelikte medyada temsil edilme tarzlar
degerlendirilerek, medyada sunulan haberlerin hedef kitlesi tarafindan nasil alimlandigina yonelik
analizler yapilmasi sonucunda mevcut haber-etki siirecinin prosesleri ele alinacaktir.
News Analysis in the Media 3] 0 |3 6
The main purpose of this course is to examine how ideas and ideologies gain visibility and operability
through the media. The processes of the current news-influence process will be discussed as a result
Content of analyzing the ways in which the events that are the subject of the news are represented in the media
with different qualities, and analyzing how the news presented in the media is received by the target
audience.
iletisimin Epistemolojisi ve Sosyolojisi 31 0 3 6
. Bu derste bilgi felsefesinin ve bilgi sosyolojisinin temel konular iletisimle ilgisi baglaminda
Igerik degerlendirilmektedir. Alana yonelik temek kuramcilar ve gelenekler bilgi ve iletisim baglaminda
tartisilacaktir.
Epistemology and Sociology of Communication 310 3 6
In this course, the basic issues of the philosophy of knowledge and the sociology of knowledge are
Content evaluated in the context of their relevance to communication. The main theorists and traditions in the

field will be discussed in the context of information and communication.
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Kamuoyu ve Propaganda 3] 0 3 6

Igerik

Bu ders kapsaminda farkli donemlerde kamuoyunun olusumu, bu olusumda kitle iletigim araglarinin
rolii, kamuoyu olusumuyla ilgili ortaya konulan kuramlar ile kamuoyu olusum siirecinde propaganda
faaliyetlerinin etkisi ele alinacaktir.

Public Opinion and Propaganda 31 0 3 6

Content

Bu ders kapsaminda farkli ddnemlerde kamuoyunun olugumu, bu olusumda kitle iletisim araglarinin
rolii, kamuoyu olusumuyla ilgili ortaya konulan kuramlar ile kamuoyu olusum siirecinde propaganda
faaliyetlerinin etkisi ele alinacaktir.

Halkla iliskiler ve Reklamcilikta Yeni Yaklasimlar 3 0 3 6

Igerik

Ders, halkla iliskilerin degisen yapisi, degisen halkla iligkiler araclari, reklamcilikta yasanan
degisimler, yeni medya araclari ile reklamcilik iligkisini, halkla iliskilerde kullanilan araglarin degisen
yapisini, halkla iliskiler ve reklam alaninda yasanan paradigma degisikligi iizerine odaklanir.

New Approaches in Public Relations and Advertising 3 0 3 6

Content

The course focuses on the changing structure of public relations, changing public relations tools,
changes in advertising, the relationship between new media tools and advertising, the changing
structure of tools used in public relations, and the paradigm shift in public relations and advertising.

Tasarim stiidyosu 3| O 3 6

Icerik

Ders, 151k, renk, kompozisyon, dijital video, dijital gorsel efektler, hareketli grafikler, kurgu,
bilgisayar destekli animasyon-grafikler vb. gibi konularda ¢esitli yazilim ve donanimlar kullamilarak
ogrencilerin ¢esitli ¢aligmalar hazirlamalarma imkan tantyacaktir. Boylece 6grencilerin ¢aligma
hayatina hazirlanmalari saglanacaktir.

Design Studio 3 0 3 6

Content

In this course, by using hardware and software essentials, a variety of topics such as lighting, colour,
digital video, digital visual effects, motion graphics, editing and computer aided animation-graphics
will allow students to prepare various projects. These projects help students to experience the
professional life situations..

Siyasal ideolojiler ve Medya 3 © 3 6

Icerik

Siyasal ideolojiler ve medya dersinin igerigini; ideoloji, devlet, siyaset, hegemonya gibi kavramlarin
incelenmesi, liberalizm, marksizm, muhafazakarlik, fasizm, sosyalizm, sosyal demokrasi, islamcilik,
milliyetcilik, anarsizm, feminizm, postmodernizm gibi ideolojilerin medya ile iliskisi ve etkilesimi.

Political Ideologies and Media 3 O 3 6

Content

The content of the political ideologies and media course; examination of concepts such as ideology,
state, politics, hegemony, the relationship and interaction of ideologies such as liberalism, marxism,
conservatism, fascism, socialism, social democracy, Islamism, nationalism, anarchism, feminism,
postmodernism with the media.

Dijital Medya ve Oyun Cahsmalar: 3 0 3 6

Icerik

Dijital oyunlar, ¢cagdas medya ortaminda onemli bir kiiltiirel giigtiir. Bu derste 6grenciler, ¢esitli
tirlerdeki dijital oyunlar1 ve bunlarin diger medya bigimleriyle nasil iliskili ve onlardan farkli
oldugunu biitiinciil bir bakis agisiyla 6greneceklerdir. Elestirel okumalar, sinif tartigmalari, oyun
ornekleri ve oyunlastirma uygulamalarini kullanarak, oyunlarin dogasi, oyun uygulamalari, oynanis
ve oyun kiiltiirleri hakkinda giincel oyun ¢alismalarina dahil olacaklardir.

Digital Media and Game Studies 3 0 3 6

Content

Digital games are an important cultural force in the contemporary media environment. In this course,
students will learn from a holistic perspective of various types of digital games and how they relate
to and differ from other media formats. Students will be involved in current game studies about the
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nature of games, game applications, gameplay and game cultures by making critical reading,
participating in class discussions, and using game examples and gamification applications.

Tiirkiye'de Diisiince Akimlar: ve Dergiler 3 0 3 6
fcerik Osmanlinin Son l?énem Siyasgl Dﬁs.ﬁncesi, Batlcqlk., Milliyetgilik, Kemalizm, Tiirkciilik-Ulkiiciiliik,

Muhafazakarlik, Islamcilik, Liberalizm, Sol, Feminizm

Currents of Thought Journals in Turkey 3 0 3 6
Content Last Period of Qttoman Political Thought, Westernism, Nationalism, Kemalism, Turkism-idealism,

Conservatism, Islamism, Liberalism, Left, Feminizm

Ekoloji ve Medya Calismalari 3 0 3 6
fcerik Me(.lya §Ie§tirileri kapsamlnda geleneksel medya ve yeni medya baglaminda tiim mecralardaki

iceriklerin incelenmesi.

Ecology and Media Studies 3| 0 3 6

The emergence and development of ecological movements will be discussed. In this context, different
Content ecological approaches such as social ecology and deep ecology will be compared and discussed. It

will focus on how approaches such as ecocriticism analyze media texts.

Yeni Medya, Iletisim ve Toplum 3 0 3 6

Iletisim ve teknolojik gelismelere paralel olarak medya ve medyay1 kullanma bigimleri de hizla
icerik ﬁiegisr.nf.:kt?dir.: Yeni m.edyanln yepi iletisimin hﬁkiim stirdligii ?gglr?l;da iletisin}.e d.ai.r her husus

O6nemini siirdiirmektedir. Bu dersin amaci yeni medya ve yeni iletisim teknolojilerinin geligimi,

degisimi ve toplumsal sonuglari incelenerek, farkli kuramsal bakis acilari ele alinacaktir.

New media Communications and society 3| 0 3 6

In parallel with communication and technological developments, the media and the way they use the

media are also changing rapidly. In our age, where new media and hew communication prevail, every
Content aspect of communication continues to be important. The aim of this course is to examine the

development, change and social consequences of new media and new communication technologies,

and different theoretical perspectives will be discussed.

Dijital Iletisime Kurumsal Yaklagimlar 3 0 3 6

Kiiltiirel kurama 6nemli katkilar yapmis kuramcilarin katkilarinin gliniimiiz iletisim ortaminda
Igerik degerlendirildigi biitiinsel bir anlayis hedeflenmektedir. Bu baglamda, 6nemli kurameilarin fikirleri

dijital iletigim ile beraber degerlendirilmeye alinacaktir.

Theoretical Approaches to Digital Communication 3 0 3 6

It is aimed that a holistic understanding in which the contributions of theorists who have made
Content important contributions to cultural theory are evaluated in today's communication environment. In

this context, the ideas of important theorists will be evaluated together with digital communication.

Medya icerigi Elestirisi 3 0 3 6
fcerik Mec}ya éle's.tirileri kapsammda geleneksel medya ve yeni medya baglaminda tiim mecralardaki

igeriklerin incelenmesi.

Media content criticism. 3 0 3 6

The concept of globalization is discussed and the effect of the media in this process is discussed. The
Content impact of traditional and new media in globalization is evaluated separately for all media. New

concepts emerging in the media with globalization are discussed.

Kiiresellesme ve Medya 3l 0 3 6
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Kiiresellesme kavraminin ele alinarak bu siiregte medyanin etkisi ele alinir. Kiiresellesmede

Icerik geleneksel ve yeni medyanin etkisi tiim mecralar icin ayri ayr1 degerlendirilir. Kiiresellesmeyle

medyada ortaya c¢ikan yeni kavramlar tartigilir.

Globalization and Media 3 0 3 6

The concept of globalization is discussed and the effect of the media in this process is discussed. The
Content impact of traditional and new media in globalization is evaluated separately for all media. New

concepts emerging in the media with globalization are discussed.

Marka iletisimi Yonetimi 3 © 3 6
fcerik Marka, marka degeri, marka farkindaligi, marka imaj1, marka kimligi, miisteri tabanli marka degeri
¢ kavramlar1 ve marka yonetimi stratejileri hakkinda teori ve pratige dayanan bilgiler.

Brand Communication Management 3 0 3 6
Content Knowledge based on theory and practice about brand, brand equity, brand awareness, brand image,

brand identity, customer-based brand equity concepts and brand management strategies.

Orgiit Kiiltiirii ve iletisim 3 0 3 6

Toplum kiiltiirii ile orgiit kiiltiird iliskisi, orgiit kiiltiiriiniin tanimi, &geleri, olusumunu etkileyen faktorler,
Icerik fonksiyonlari, 6zellikleri, belirleyicileri, orgiit kiiltiirli modelleri, yaklasimlari, etik kiiltiir ve kiiltiirel degisim

gibi konulara donem igerisinde yer verilecektir.

Organizational culture and communication 3| 0 3 6

Subjects such as the relationship between community culture and organizational culture, the definition
Content of organizational culture, its elements, factors affecting its formation, functions, characteristics,

determinants, organizational culture models, approaches, ethical culture and cultural change will be

covered during the term.

Medya Girisimciligi ve Yonetimi 3 0 3 6

Girigimcilik ile medya iliskisi, girisimcilik kiltiiriinin tanimi, 6geleri, olusumunu etkileyen faktorler,
Igerik fonksiyonlari, o6zellikleri, belirleyicileri, girisimcilik modelleri, yaklasimlari, sanat ve dijital girisimcilik ile

yenilikgilik gibi konulara dénem igerisinde yer verilecektir.

Media Entrepreneurship and Management 3 0 3 6

Subjects such as the relationship between entrepreneurship and media, the definition of
Content entrepreneurship culture, its elements, factors affecting its formation, functions, characteristics,

determinants, entrepreneurship models, approaches, art and digital entrepreneurship and innovation

will be covered during the term.

Kiiltiir ve iletisim 3 0 3 6

Kiiltiir kavramu, kitle kiiltiirii ve kitle iletisimi, popiiler kiiltiir kavraminin gelisimi, ideoloji ve popiiler
Icerik kiiltiir, popiiler kiiltiir ile elestirel yaklagimlar. Postmodernizm ve popiiler kiiltiir eglence yasami ve

yasam bigimleri, popiiler kiiltiir moda ve kimlik spor, endiistri televizyon v.b.

Cultur and Communication 3 0 3 6

The concept of culture, mass culture and mass communication, the development of the concept of
Content popular culture, ideology and popular culture, popular culture and critical approaches. Postmodernism

and popular culture entertainment life and lifestyles, popular culture, fashion and identity, sports,

industry television, etc.

Seminer 0120 6
fcerik Seminer dersi, lisansiistii egitim-6gretim Ogrencilerine, kalabalik dinleyiciler karsisinda, tez

danigmani tarafindan 6nerilen bilimsel bir konuda sunu yapma veya konusma pratigi kazandirmay1
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hedeflemektedir. Ogrenciler, inceleme ve degerlendirmeleri igeren yazili bir metni ve sunumu
Ogretim iiyeleri ve diger 6grencilerin katilimina acik olan bir seminer programinda sunar.

Sunumun kalitesi ve igerigi, dinleyicilerin sorularina verilecek cevaplar ve O6grencinin diger
seminerlere katilimi gibi faktorler kullanilarak ders i¢in donem sonu notu belirlenir.

Seminar o210 6

Seminar course is meant to give graduate students practice speaking in front of audience on a scientific
topic or his/her thesis’ topic proposed by his/her supervisor. Students research the topic, prepare a
Content written text and organize a presentation for faculty and other students.

Course is evaluated after the presentation using the factors such as the quality and content of the
seminar, answers to questions from audience and students’ participations in the other seminars.

Bilimsel Arastirma Yontemleri ve Yaymn Etigi 31073 6

Bilim, Bilimsel Arasgtirma ve Bilimsel Yontem’in tanimlari. Bilimsel Arastirmanin Nitelikleri,
Bilimsel Bilgiye Erisim (Bilgi Kaynaklari, Kiitiiphane ve on-line veri tabanlar1 kullanimu), Kiitiiphane
ziyareti (Uygulamali), Bilimsel Metinleri Okuma, Anlama ve Ozetleme, Arastirma Yaklagim-Desen
_ ve Yontemleri (Nicel - Nitel — Karma), Arastirma Problemi Nedir ve Nasil belirlenir (Problem,
Igerik Arastirma Sorusu, Hipotez)? Arastirmalarda Ornekleme (Evren-6rneklem, Nitel ve Nicel Ornekleme
Teknikleri ve Toplama Araglari (Anket, Gozlem, Goriisme, Dokiiman), Veri Analizi, Bilimsel
Arastirmalarda Gegerlik ve Giivenirlik, Akademik Yazim (APA nedir, Literatiir Organizasyonu,
Akademik Metin Organizasyonu), Bilimsel Etik ve Arastirma Etigi (Kaynak gostermenin 6nemi ve
anlami), Etik ihlaller , Arastirma Onerileri ve Dersin Genel Degerlendirmesi.

Scientific Research Techniques and Publication Ethics | 3]0 ]3] 6

Definition of the science, scientific research and scientific method. Characteristics of scientific
research and retrieval of scientific information (information resources, library and how to use on-line
databases) library visits (applied), scientific text reading, comprehension and summarization,
research, approaches-design and methods (quantitative-qualitative- mixed), what is the research
problem and how is it determined (problem, research question, hypothesis)? Sampling on researches

Content . . . o . . :
(The universe-sampling, qualitative and quantitative sampling techniques and collection tools
(surveys, observations, interviews, document), data analysis, reliability and validity of scientific
research, academic writing (what is the AP, literature organization, academic text organization),
scientific ethics, research and ethics (the importance of respecting the source and its meaning), ethics
violations, research recommendations and overall assessment of the course.
Tez Calismasi 0 |1 |0 24
icerik Doktora tezini bilimsel ilkelere uygun olarak yiiriitmek. Aragtirmanin tiim boyutlarinin planlanmast;
¢ Veri toplama aracinin gelistirilmesi
Ph.D. Thesis 0 |1 |0 24
Content Carry out the doctoral's thesis according to scientific principles. Planning of all dimensions of the
research; Development of data collection tool.
Uzmanlhik Alan Dersi 5 (10 |0 6
icerik Tezinin konusu ile ilgili literatiir taramas1 yapmak, alandaki bilgi ve gorgiisiinii artirmak. Makale
¢ incelemesi, tartigma.
Special Studies 5 (0 |0 6
Content To search the literature about the subject of the thesis, to increase the knowledge and view in the area.

Avrticle review; Discussion.

*Senato Onay Tarih / Say1 : 13.01.2022 / 02 — 21.04.2022/69

ASLI GIBIDIR.

Ciler GULEN
Enstitii Sekreteri
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